
Key References on Corporate Social Responsibility 

Arnol Randive* 

A. Crane, D. Matten, A. McWilliams, J. Moon & Siegel, D.
(eds.) The Oxford Handbook of CSR, Oxford University
Press. 

Ad e g boy ega 0 gun tad e & Ta i w 0 M a f i m i s e b i
(2011).Contributions of Corporate Social Responsibility to
Agricultural and Rural Development in NigeriaJournal of
Sustainable Development in Africa, 13,3, pp. 59-74 

Alex Wang and Ronald Anderson (2011).A Multi-Staged
Model of Consumer Response to CSR CommunicationsJCC,
Greenleaf Publishing, pp. 51-68 

Ann Elisabeth Auhagen& Hans-Werner Bierhoff,
Responsibility: The Many Faces of a Social Phenomenon,
Routledge, 2001 

Archie B. Carroll (1998).The Four Faces of Corporate
Citizenship. Business & Society Review, 100/101, pp. 1-7 

Archie B. Carroll (1999).Corporate Social Responsibility;
Evolution of a Definitional Construct. Business & Society, 38,
pp.268-95 

Arthur W Lorig (1967). Where Do Corporate
Responsibilities Really Lie? Business Horizons, spring, pp.
51-4 

Bastian Mogele&JoergTropp (2010). The Emergence of CSR
as an Advertising Topic: A Longitudinal Study of Germen
CSR Advertisements.Journal of Marketing
Communications, 16,3, pp. 163-81 

Becker-Oslen, Karen L., Hill & Ronald (2005).The Impact of
Perceived Corporate Social Responsibility on Consumer
Behavior. Working Paper Series, Center for Responsible
Business, UC Berkeley 

Beiting Cheng, OannisIoannou& George Serafeim (2011).
Corporate Social Responsibility & Access to Finance,.
Working Paper, 11-130, HBS 

Bloom,Hoeffler, Keller & Meza (2006). How Social-Cause
Marketing Affects Consumer Perceptions. MIT Sloan
Management Review, winter, 47,2, pp. 49-55 

* Assistant Professor, Vishwakarma Institute of Management,

Pune and can be reached at amolrandive@vim.ac.in 

~ © Vishwakarma Institute of Management
"'::::~" V'M ISSN : 2229-6514 (Print),2230-8237(Online ) 

Carlo Manuel Drauth (2010) . Closing Governance Gaps
through Corporate Social Responsibility?Hertie School Of
Governance- Working Papers, 54 

Castka, Bamber& Sharp (2005). Implementing Effective
Corporate Social Responsibility and Corporate Governance:
A Framework.Business Information, BIP 2041 

Charles F. Jones (1969).Business in the Social Market
Place. Management Review, pp. 66-69 

Charles J. Fombrun,. Building Corporate Reputation
through CSR Initiatives: Evolving Standards. Corporate
Reputation Review, Volume 8, Number 1, pp. 7-11 

Commission of the European Communities
(2001).Promoting a European Framework for Corporate
Social Responsibility. Green Paper, Brussels18.7.2001, COM
(2001),366 Final 

Corporate Social Responsibility Non-Financial Reporting
Standards: Measurement, Metrics, Labels and Awards at a
Quick Glance.Center for Business in Society (CBS),
University Of Navarra, 2008 

D. Vogel. The Market for Virtue: The Potential and Limits of
Corporate Social Responsibility. Brookings Institution Press,
2005,2006. 

Dan Siddy (2009). Initiatives in Promoting Corporate Social
Responsibility In the Marketplace by HKex and Overseas
Exchanges, Research and Corporate Development
Department.Exchanges and Sustainable Investment, A
Report Prepared for WFE, pp. 26-31 

Daniel Korschun (2011). When and How does Corporate
Social Responsibility Encourages Customer
Orientation.ESMTWorking Paper, 11-05, 

David P. Baron (2007).Corporate Social Responsibility and
Social Entrepreneurship.Journal of Economics and
Management Strategy, 16,3, pp. 683-717 

de Bakker, GA, Groenewegen, P. & den Hond, F. (2005).A
bibliometric analysis of 30 years of research and theory on
corporate social responsibility and corporate social
performance. Business and Society, 44(3) 283-317. 

DenniArli&HariLasmono (2009). Consumer's Perception of 

112 Vishwakarma Business Review
Volume IV , Issue 1 (Jan 2014) 112 - 116 



Key References on CSR 

Corporate Social Responsibility in a Developing 
Country.lnternationaI Journal of Consumer Studies, 34, pp.-
46-51 

Diana Ingenhoff& Katharina Sommer (2011).Corporate 
Social Responsibility CommunicationJCC 42, summer, pp. 
73-91 

Dr Kevin Money & Herman Schepers (2007). Are CSR and 
Corporate Governance Converging? Journal of General 
Management, 33, 2, pp. 1-11 

Du, Bhattacharya &Sen (2010). Maximizing Business 
Returns to Corporate Social Responsibility (CSR): The Role 
of CSR Communication.International Journal of 
Management Reviews, pp. 9-19 

E. T. Grether (1969). Business Responsibility Toward the 
Market.California Management Review, Vol. XII/ No.1, pp. 
33-42 

Earl F. Cheit (1964). Why Managers Cultivate Social 
Responsibility.California Management Review, fall, pp. 3-22 

Earl W. Kintner (1961). How Much Control Can Business 
Endure? Journal of Marketing, pp. 1-6 

Ella Magdalena Ciuperca (2011).An Explanatory Model of 
Corporate Social Responsibility Implementation in 
Romania.lACSIT Press, Singapore, IPEDR, 5, pp. V2 11-5 

ErlClason (1967).Marketing Ethics and the Consumer.HBR, 
Jan-Feb,pp.79-86 

European Competitiveness Report (2008).European 
Commission, pp. 106-121 

Fabio Novo, Seng Fat Wong, Bernard Tan, Daniel Ferreira & 
Leandro Da Mota (2010).Win-Win Approach in Corporate 
Social Responsibility for Developing Countries. 18th 
International Conference of the Electric Power Supply 
Industry- CEPSI, Taiwan 

FathilatulZakimiAbul Hamid AndRuhayaAtan 
(2005).Corporate Social Responsibility by the Malaysian 
Telecommunication Firms.The Special Issue on 
Contemporary Issues in Business and Economics, Centre 
for Promoting Ideas, USA, pp. 198-208 

Forest L. Reinhardt & Robert N. Stavins (2010).Corporate 
Social Responsibility, Business Strategy, and the 

Environment.Oxford Review of Economic Policy, 26, 2, pp. 
164-81 

Garriga, E. &Mele, D. (2004). Corporate social 
responsibility: Mapping the conceptual territoryJournal of 
Business Ethics, 53(1/2): 51-71. 

George Stone, James H Barnes, Cameron Montgomery 
(1995). ECOSCALE: A Scale for the Measurement of 

~ © Vishwakarma Institute of Management 
.'::;:~" VIM ISSN : 2229-6514 (Print),2230-8237(Online ) 

113 

Environmentally Responsible Consumers. Psychology & 
Marketing (1986-1998),12.7, ABI/INFORM Global, pp. 595-
612 

Giannarakis, Litinas& Theotokas (2009). Perceptions Of 
Corporate Social Responsibility Concept in Greece.World 
Academy of Science, Engineering and Technology, 54, pp. 
1698-1704 

Gilbert Tan & Raj Komaran (2006). Perceptions of Corporate 
Social Responsibility: An Empirical Study in Singapore.The 
Thirteenth Annual International Conference, pp. 1-14 

GrigorisGiannarakis, NikolaosLitinas&NiolaosSariannidis 
(2011).Evaluation of Corporate Social Responsibility 
Performance Standards.African Journal of Business 
Management,S, 17, pp. 7367-7374 

Guthrie, D. & Durand, R. (2008).5ocial issues in the study of 
management.European Management Review, 5(3): 137-
149. 

Hazel Henderson (1968). Should Business Tackle Society's 
Problems.HBR, Jul-Aug, pp. 77-85 

Heather Schmidt Albinger& Sarah J. Freeman 
(2000).Corporate Social Performance and Attractiveness as 
an Employer to Different Job Seeking PopulationsJournal 
of Business Ethics, 28, pp. 243-53 

Heike Mesarosch (2008).Corporate Social Responsibility 
and Its Effects on Consumer Behavior.Master's TheSiS, 
University Maastricht, pp. 1-85 

Hiram C. Barksdale & William R. Darden (1972).Consumer 
Attitudes towards Marketing and Consumerism Journal of 
Marketing, vol. 36, pp, 28-35 

HusanKokash, George Thomas & Salem AI-Qun 
(2011).Motivations, Obligations, and Obstacles to 
Corporate Social Responsibility in Jordanain Real Estate 
Companies.lnternational Research Journal Of Management 
and Business Studies, 1,4, pp. 107-18 

Ingenhoff&Sommer (2011). Corporate Social Responsibility 
Communication: A multi-Method Approach on Stakeholder 
Expectations and Managers' IntentionsJCC, 42, pp. 73-91 

Isabelle Maignan& O. C. Ferrel (2004).Corporate Social 
Responsibility and Marketing- An Integrative 
FrameworkJournal of the Academy of Marketing Science, 
32,1, pp. 3-19 

Johan Graafland& Bert Van De Ven (2006).Strategic and 
Moral Motivation for Corporate Social Responsibility.JCC 22, 
summer, 2006, pp. 111-23 

John Brennan Jr., James J. Valtz, John B. Shallenberger, & 
Vincent P. Stanton (1961). How Ethical are Businessmen? 

Vishwakarma Business Review 
Volume IV , Issue 1 (Jan 2014) 112 - 116 



114 

HBR, July-August 

John Peloza&Jingzhi Shang (2011). How Can Corporate 
Social Responsibility Activities Create Value for 
Stakeholders? A Systematic ReviewJournal of the Academy 
of Marketing Science, 39, pp. 117-35 

Jugith Kish Ruud & William N. Ruud. Law and Ethics: 
Society And Corporate Social Responsibility: Is the Focus 
Shifting? Journal of Academic and Business Ethics, pp. 1-31 

KaurMannet&AgrawalSudhir (2011).Corporate Social 
Responsibility- A Tool to Create a Positive Brand 
Image.ASBBS Annual Conference, Las Vegas, 6, 1, pp. 681-
7 

Keith Davis (1967).Understanding the Social Responsibility 
Puzzle. Business Horizons, winter, pp. 45-50 

KlementPodnar&UrsaGolob (2007). CSR Expectations: The 
Focus of Corporate Marketing.Corporate Communications: 
An International Journal, 12,4, pp. 326-40 

Kotchen& Moon (2011).Corporate Social Responsibility for 
Irresponsibility.NBER Working Paper Series, Working Paper 
17254 

Kuang-Hui Chiu &Chien-Lung Hsu (2010). Research on the 
Connections between Corporate Social Responsibility and 
Corporation Image in the Risk Society: Take the Mobile 
Telecommunication Industry as an Example.lnternational 
Journal of Electronic Business Management, 8 (3), pp. 183-
94 

K was iDa r t e y - B a a h & K was i Amp 0 n sa h -Ta w i a h 
(2011).Exploring the Limits of Western Corporate Social 
Responsibility Theories in Africa.lnternational Journal of 
Business and Social Science, 2, 18, pp. 106-37 

Lattemann, Et. AI. (2009).CSR Communication IntenSity in 
Chinese and Indian Multinational Companies. Corporate 
Governance: An International Review, 17,4, pp. 426-42 

Lee, M.-D.P. 2007. A review of the theories of corporate 
social responsibility: Its evolutionary path and the road 
ahead. International Journal of Management Reviews, 
10(1): 53-73. 

Linda S. Munnila& Morgan P. Miles (2005).The Corporate 
Social Responsibility Continuum as a Component of 
Stakeholder Theory.Business and Society Review, 110, 4, 
pp.371-87 

Lockett, A., Moon, J.&Visser, W. (2006). Corporate social 
responsibility in management research: focus, nature, 
salience and sources of influenceJournal of Management 
Studies, 43(1), pp. 115-136. 

LokaranjanGuha (2011). Corporate Social Responsibility 

~ © Vishwakarma Institute of Management 
.'::;:~" V'M ISSN : 2229-6514 (Print),2230-8237(Online ) 

A Randive 

Rating: India Focus.lUP Journal of Management Research, 
02J, pp. 28-41 

Mamun& Ahmed (2009). Manager's Vision for Corporate 
Social Responsibility. European Journal of Scientific 
Research, 30, 4, pp. 631-48 

Margolis, J.D. & Walsh, J.-P. 2003. Misery loves companies: 
Whither social initiatives by business? Administrative 
Science Quarterly, 48(2), pp. 268-305. 

Marwa, Kay, Tan, Kwek, & Hassan (2011). Is Corporate 
Social Responsibility Agenda Losing Momentum with 
Recession? International Bulletin of Business 
Administration, 10, pp. 155-65 

Mauricio M, Schmidt, N.-H,Kossahl J., Kolbe L. M. (2011). 
Creating a Taxonomy of Corporate Social Responsibility, 
Sustainability, Stakeholders, Environment, Green IS, and 
Green IT: A Literature Review. Proceedings, Sprouts: 
Working Papers on Information Systems, 11 (17) 

Mellisa Dodd & Dustin W. Supa (2011).Understanding the 
Effects of Corporate Social Responsibility on Consumer 
Purchase Intension.Public Relations Journal, Vol. 5, No.3 

Michael Blowfield&JedrzejFrynas (2005).Setting New 
Agendas: Critical Perspectives on Corporate Social 
Responsibility in the Developing World.lnternational 
Affairs, 81, 3, pp. 499-513 

Michael D. Johnson, Andreas Herrmann, & Frank Huber 
(2006).The Evolution of Loyalty IntensionsJournal of 
Marketing, Vol. 70, pp. 122-132 

Michael E. Porter and Mark R. Kramer. Strategy and Society: 
The Link Between Competitive Advantage and Corporate 
Social Responsibility.Harvard Business Review, December 
2006. 

Mohr, Webb &Harris (2001). Do Consumers Expect 
Companies to be Socially Responsible? The Impact of 
Corporate Social Responsibility on Buying Behavior.The 
Journal of Consumer Affairs, 35,1, pp. 45-72 

Monika Hartmann (2011).Corporate Social Responsibility in 
the Food Sector. European Review of Agricultural 
Economics, 38, 3, pp. 297-324 

N Craig Smith (2007).Bounded Goodness: Marketing 
Implications of Drucker on Corporate Social 
Responsibility. Working Paper, London Business School 

N. Craig Smith (2003). Corporate Social Responsibility: Not 
Whether, But How? Center for Marketing Working Paper, 
London Business School, No. 03-701 

NicolaeBibu, Marian Nastase& Diana CorinaGligor (2010). 
The Perceptions Over Corporate Social Responsibility in 

Vishwakarma Business Review 
Volume IV , Issue 1 (Jan 2014) 112 - 116 



Key References on CSR 

Romania.Review of International Comparative 
Management, 11,5, pp. 764-78 

Paul Hawken, Amory Lovins, L. Hunter Lovins, Natural 
Capitalism: Creating the Next Industrial Revolution, 1999, 
New York: Little Brown & Company 

Peggy Bronn&AlbanaVrioni (2001). Corporate Social 
Responsibility and Cause Related Marketing: An 
Overview.lnternational Journal of Advertising, 20, pp. 207-
22 

Pelsmacker, Janssens&Mielants (2005).Consumer Values 
and Fair-Trade Beliefs, Attitudes and Buying 
Behavior.lnternational Review on Public and Non-Profit 
Marketing, 2, 2, pp. 50-69 

Percy Marquina (2007).Measuring the Impact of Corporate 
Social Responsibility on Consumer Behavior: The Case of 
Peruvian Consumers.Cladea's Annual Assembly, V Doctorial 
Consortium 

Peter F. Drucker (1969). Management's New Role.HBR, 
Nov-Dec, pp. 49-54 

Peter Frankental (2001).Corporate Social Responsibility- A 
PR Invention? Corporate Communications: An International 
Journal, 6, 1, pp. 18-23 

PhumDucHieu (2011). Corporate Social Responsibility: A 
Study on Awareness of Managers and Consumers in 
Vietnam Journal of Accounting and Taxation, 3, 8, pp. 162-
70 

Pirnea, Olaru&Moisa (2011).Relationship between 
Corporate Social Responsibility and Social 
Sustainability.Economy Trans-disciplinary Cognition, XIV 
(1), pp. 36-43 

Pomering.A &Dolnicar. S. The Limitations of Consumer 
Response to CSR: An Empirical Test of Smith's Proposed 
Antecedents.CD Conference Proceedings of The Australian 
and New Zealand Marketing Academy Conference 2006 
(ANZMAC 2006), Queensland University of Technology, 
Gardens Point Campus, Brisbane, 4-6 December 2006 

PratimaBansal& Kendall R.oth (2000). Why Companies Go 
Green: A Model of Ecological Responsiveness. The Academy 
of ManagementJournal, 43, 4, pp. 717-36 

Prithiviraj J.C.D & K. Kaendra (2010).Relationship between 
Market Orientation and Corporate Social Responsibility with 
Special Reference to Sri Lankan Financial SectorJournal of 
Emerging Trends in Economics and Management Sciences, 
1(2), pp. 107-13 

Rahim, Jalaludin&Tajuddin (2011).The Importance of 
Corporate Social Responsibility on Consumer Behavior in 
Malaysia.Asian Academy of Management Journal, 16(1), 

~ © Vishwakarma Institute of Management 
.'::;:~" V'M ISSN : 2229-6514 (Print),2230-8237(Online ) 

115 

pp.119-39 

Ramasamy, Yeing& Au (2010). Consumers Support for 
Corporate Social Responsibility: The Role of Religion and 
ValuesJournal of Business Ethics, 91, pp. 61-72 

Ramona Florea, RaduFlorea& Regina Spukiene (2011). 
Promoting Corporate Social Responsibility Values- A 
Comparative Study Among Companies from European 
Union.Economy Trans-disciplinary Cognition, XIV (1), pp. 
56-63 

Ravi Kiran&Anupam Sharma (2011). Corporate Social 
Responsibility: A Corporate Strategy for New Business 
OpportunitiesJournal of International Business Ethics, 4, 1, 
pp.10-17 

Ronald R. Sims. Ethics and Corporate Social Responsibility: 
Why Giants Fall.Praeger, 2003 

Satish Kumar &RiteshTiwari (2011). Corporate Social 
Responsibility: Insights into Contemporary Research.lUP 
Journal of Corporate Governance, 10, 1, pp. 22-44 

Schwartz, M.S. &Caroll, A.B. (2008). Integrating and 
unifying competing and complementary frameworks: The 
search for a common core in the business and society field. 
Business and Society, Chicago,47(2): 148-186. 

Selsky, J. Wand Parker, B. (2005) Cross-Sector Partnerships 
to Address Social Issues: Challenges to Theory and 
PracticeJournal of Management, 31 (6), p. 849-873. 

ShafiqurRahman (2011). Evaluations of Definitions: Ten 
Dimensions of Corporate Social Responsibility.world 
Review of Business Research, 1, 1, pp. 166-76 

Shewta Singh (2010). Philanthropy to Corporate Social 
Responsibility: An Indian Perspective. Review of 
International Comparative Management, 11 (5), pp. 990-
1000 

Shouming Chen &Jiasi Fan (2011). Measuring Corporate 
Social Responsibility Based on a Fuzzy Analytical Hierarchy 
Process. I. J. Computer Network and Information Society, 5, 
pp.13-22 

ShwetaVerma (2011). Why Indian Companies Indulge in 
CSR? Journal of Management & Public Policy, Vol. 2, No.2, 
June, pp. 52-69 

SuleymanGokhanGunay (2010).The Determinants of 
Corporate Social Responsibility in Turkey.European Journal 
of Social SCiences, 17 (3), pp. 404-413 

Terry L. Besser. The Conscience of Capitalism: Business 
Social Responsibility to Communities.Praeger, 2002 

Thomas A. Petit (1996).Making SOcially Responsible 
Decisions.Academy of Management, December, pp. 308-

Vishwakarma Business Review 
Volume IV , Issue 1 (Jan 2014) 112 - 116 



116 

317 

Tim Kitchin (2003). Corporate Social Responsibility: Brand 
Explanation.Henry Stewart Publications, 1350-231X, Brand 
Management, 10,4-5, pp. 312-26 

Valerie Swaen 2003.Consumer's Perceptions, Evaluations 
and Reactions to Activities. Working Paper, IESEG 

Walsh, J.P., Weber, K. & Margolis, J.D. 2003. Social issues 
and management: Our lost cause found. Journal of 
Management, 29(6), pp. 859-882. 

~ © Vishwakarma Institute of Management 
.'::;:~" V'M ISSN : 2229-6514 (Print),2230-8237(Online ) 

A Randive 

William Lazer (1969).Marketing's Changing Social 
RelationshipsJournal of Marketing, January, pp. 3-9 

Yoon, Gurhan-Canli& Schwarz (2006).The Effects of 
Corporate Social Responsibility Activities on Companies 
with Bad ReputationsJournal of Consumer Psychology, 16, 
4, pp. 377-90 

Yuan-ShuhLii (2011).The Effect of Corporate Social 
Responsibility Initiatives on Consumers' Identification with 
Companies.African Journal of Business Management, 5(5), 
pp.1642-9 

Vishwakarma Business Review 
Volume IV , Issue 1 (Jan 2014) 112 - 116 


