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Abstract 

Background/Objectives: Indian culture has been influenced by materialistic way of life from developedeconomies, 
which are on mass consumption stage. It is surviving through materialism without any judgment for right and wrong. 
Methods/Statistical analysis: It is a qualitative study stimulated through the exploration on materialism and its 
impact; it traces on Indian culture. 
Findings: Literature has suggested that materialism is not a new concept and is as old as Indian culture. Modern 
materialism is a new field of study, which needs to be explored.  
Improvements/Applications: The recent trends in market suggest that study of materialism in context of marketing 
is need of an hour and essentially to be premeditated in Indian context. 
Keywords: Materialism; India; Artifact 

1. Introduction 

With the globalization, developing economies like India are facing increasing materialism [1]. The Indian culture 
has been influenced by materialistic way of life [2-5] through western countries but at the same time the rudiments 
of Indian culture has been saved and is not much affected unconstructively [6-8]. The existence of multiplicity of 
ethnicity in Indian culture could not avoid the effect of consumerism and the Western way of life has found place in 
the country. But at one fell swoop, the kinds of materialistic tendencies that have shadowed Indian culture are more 
self-governing and self-contemplating. Indian culture is surviving through materialism without any judgment for right 
and wrong [9].  

For the emerging economies like India, the current research, which involves the understanding of important 
concepts like materialism in context of India, makes vital sense. 

2. Materialism in India  

Materialism has been a major concern and an important subject of study in India and abroad. Materialism has 
been defined as one’s devotion to material needs and desires which diverges from spiritual premise (The Oxford 
English Reference Dictionary, 1995) but opposite to this description of materialism, in Indian thought, materialism 
has been explained as consistent with spiritualism and is considered as a balancing factor [10].  

Thirteen factors have been identified [4, 10]that emphasized the changing relationship between Indian society 
and consumption culture in the country [11-14] the affiliation between the two gets underlined in the study that 
includes changes in consumption patterns of middleclass, shift from joint to nuclear families, changing role of women 
in society, changing appeal of consumer goods sector etc. as ingredients of new culture of India [15]. There are 
certain other features that set the Indian consumer apart from the rest [16]. Those are cultural factors and social 
factors such as Indian traditions and family values and bonding.Increasing consumerism in India has changed the 
shopping style and purchase decision criterions of consumers. 

There is considerable transformation in age structure of Indian population, which is the reason that India is 
heading towards consumerism at fast pace. India is one of the fastest growing economies in the world and this 
progress of economy has led to increase in willingness to spend on material goods. 

3. Materialism in Indian history  

In a country like India, the prevalence of materialism gets authenticated through literature from times of yore 
and research on materialism by some modern researchers [17-19]. The incidence of different nomenclatures of 
materialism in ancient Indian scriptures is the evidence of different perception about the term materialism and its 
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evolution over the time. Brhaspati is considered as initiator of ancient school of materialism ([19-21] with inscription 
of materialism in BṛhaspatiSῡtra.  

In Indian literature, new materialism has been denoted by terms ‘Lokayata’ and ‘Carvaka’. The term Lokayata 
signifies the idea of worldliness or materialism and the term Carvaka has been related to consumption [19, 20].  The 
people in the country, who were predominantly religious and believe in philosophical idealism to fight against 
materialism and called materialistic people as Nastik, have started following philosophical materialism to express 
worldview and progress [19, 21]. There is a swing that has happened, in values and ideals of Indian culture after 
globalization [22].  

New culture that exists is both modernization and westernization. The gap has been felt due to exodus 
movement of Indian culture from traditional one to the contemporary one [23]. The shift is also bridged by the 
dynamism of Indian culture itself [8, 16]. Deviations from traditional culture towards modern ethos makes 
materialistic and consumer society a conflicting one and people might attempt arbitration for such pressures [22]. 
Materialism has great bearing in changing life style of people in India.  

4. Outcome 

The topic is worthy of entrenched study and development of a tool to gauge such an influential aspect of human 
behavior. It has also been recently established that media has significant and influential effect on consumer behavior 
and this effect differs across different cultures. The influence of media is also a contribution of western individualistic 
culture [24]. Materialism is an embryonic attribute of Indian consumers and emerging aspect of Indian culture [25]. In 
spite of conventional advocacy in Indian culture [5], such effect has also found to be significant determinant of Indian 
consumers [26].  

5. Conclusion 

Materialism in India, like in any other socio-economic setting, has been seen as reflecting one’s darker side of 
one’s behavior. Indian culture has strong roots in history of materialism surviving with less positive and more 
negative interpretations.This study fills the gap that was left unattended and overlooked by existing limited studies 
carried out in this context in India. 

6. Acknowledgement 

The author expressessinceregratitude to research supervisor(s) Dr. NaseemAbidi, Professor, JBS, JlIT, Noida& Dr. 
Jitendra Kumar Mishra, Director, MIME, Bengaluru for their guidance and support.  

7. References 
 

1. John Kenneth Galbraith. The affluent society, New York. Boston: Houghton Mifflin.1958,534. 
2. M.N. Srinivas. Social change in modern India.Berkeley, University of California Press. 1966. 
3. D. Vajpeyi. Modernity and industrial culture of Indian cities. Journal of Asian and African Studies.1982; 18(1-2), 

74-97. 
4. AlladiVenkatesh. India's changing consumer economy: a cultural perspective. Advances in Consumer 

Research. 1994; 21(1), 323-328. 
5. Nitin Gupta. Globalization does lead to change in consumer behavior: an empirical evidence of impact of 

globalization on changing materialistic values in Indian consumers and its aftereffects. Asia Pacific Journal of 
Marketing and Logistics. 2011; 23(3), 251-269. 

6. ArvindSinghal, Everett Rogers. India's information revolution.Sage (India) Publications. 1989. 
7. Mysore NarasimhacharSrinivas. The cohesive role of sanskritization and other essays. Oxford University Press: 

USA. 1989. 
8. M.A.Rao, Ruhi Berry, Ayesha Gonsalves, YogitaHastak, Mukti Shah, R.W. Roeser. Globalization and the identity 

remix among urban adolescents in India. Journal of Research on Adolescence. 2013; 23(1), 9-24. 
9. Arjun Appadurai. How to make a national cuisine: cookbooks in contemporary India. Comparative Studies in 

Society and History. 1988; 30(01), 3-24. 

2

 
 

2

 
 

www.iseeadyar.org



Indian Journal of Economics and Development,   Vol 5 (3), March 2017 ISSN (online): 2320-9836 
  ISSN (Print):2320-9828 

 

10. AlladiVenkatesh. Gender identity in the indian context: a sociocultural construction of the female 
consumer. Gender Issues and Consumer Behavior.1994; 42-62. 

11. PurnimaMankekar. 'India shopping': Indian grocery stores and transnational configurations of 
belonging. Ethnos. 2002; 67(1), 75-97. 

12. Peter Jackson. Local consumption cultures in a globalizing world.Transactions of The Institute of British 
Geographers. 2004; 29(2), 165-178. 

13. RimpleManchanda. A study of consumer well being of car users with reference to materialism and money 
attitude. 2016. 

14. RimpleManchanda, NaseemAbidi, Jitendra Kumar Mishra. Assessing materialism in Indian urban youth. 
Management: Journal of Contemporary Management Issues. 2015; 20(2), 181-203. 

15. AlladiVenkatesh, SubrumanianSwamy. India as an emerging consumer society: a critical perspective. Research In 
Consumer Behavior. 1994; 7, 193-224. 

16. Ashok Gopal, Rajesh Srinivasan. The new indian consumer. Harvard Business Review. 2006; 84(10), 22-23. 
17. DebiprasadChattopadhyaya, MrinalkantiGangopadhyaya. Cārvāka/Lokāyata: an anthology of source materials 

and some recent studies. Indian Council of Philosophical Research, New Delhi. 1990. 
18. Erich Frauwallner. History of indian philosophy: the philosophy of the veda and of the epic. The Buddha and 

TheJina. The Sāmkhyaand The Classical Yoga-System. 1 & 2. MotilalBanarsidass Publisher. 1973/1997. 
19. Ramkrishna Bhattacharya. Perception and inference in the carvakaphilosophy.Studies On The Carvaka/Lokayata. 

2009,1000-1009. 
20. Ramkrishna Bhattacharya. Development of materialism in India: the pre-cārvākas and the 

cārvākas. Esercizifilosofici. 2013; 8, 1-12. 
21. Ramkrishna Bhattacharya, RamkrishnaBhaṭṭācārya. Studies on the carvaka/lokayata. Anthem Press. 2011. 
22. Giana M Eckhardt, HumairaMahi. Globalization, consumer tensions, and the shaping of consumer culture in 

India. Journal of Macromarketing.2012.  
23. Biswajit Ghosh. Globalization and social transformation: YogendraSingh on culture change in contemporary India, 

IshwarModi (Ed). Modernization, Globalization and Social Transformation. 2012;1, 242-256. 
24. George Moschis, FonSim Ong, Anil Mathur, Takako Yamashita, Sarah Benmoyal-Bouzaglo. Family and television 

influences on materialism: a cross-cultural life-course approach. Journal of Asia Business Studies. 2011; 5(2), 124-
144. 

25. J.K. Mishra, Miriam Tatzel, B.K. Arun, NaseemAbidi. Money attitudes as predictors of materialism and compulsive 
buying, and gender demographics, in the ‘New India’. International Journal of Indian Culture and Business 
Management. 2014; 9(3), 301-315. 

26. Anil Mathur, Benny Barak, K.S. Lee, Yong Zhang. The influence of media exposure on materialism, fashion 
innovativeness and cognitive age: a multi-country study.In: Proceedings Of The 2008 Academy Of Marketing 
Science (Ams) Annual Conference. 2015;79-79. 
 
 

The Publication fee is defrayed by Indian Society for Education and Environment (www.iseeadyar.org) 

Cite this article as: 

RimpleManchanda. An artifact on materialism in India.Indian Journal of Economics and Development. Vol 5 (3), 
March 2017. 
 

            

          

3

 
 

3

 
 

www.iseeadyar.org


	Abstract
	Methods/Statistical analysis: It is a qualitative study stimulated through the exploration on materialism and its impact; it traces on Indian culture.
	Findings: Literature has suggested that materialism is not a new concept and is as old as Indian culture. Modern materialism is a new field of study, which needs to be explored.
	Improvements/Applications: The recent trends in market suggest that study of materialism in context of marketing is need of an hour and essentially to be premeditated in Indian context.
	1. Introduction
	2. Materialism in India
	3. Materialism in Indian history
	4. Outcome




